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EVERY DEALER, whatever may be his business, wants 
to be identified with the BEST THING IN HIS LINE. It adds 
character to his store, it gives confidence to his customers. 

The cigar dealer who sells the GEO. W. CHILDS is 
identified with the best and most successful 5c. cigar ever 
made. 39,152,000 sold in 1898, perhaps more than any other 
two 5c. cigars. : ; : : ; ; 

The Metropolitan Tobacco Co., the largest wholesale 
tobacconists in America, after months of investigation as to 
the merits of all the leading brands, decided to accept the 
New York Agency for the Geo. W. Childs. 


HARBURGER, HOMAN & Co., 


NEW YORK. PHILADELPHIA. 
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IMPORTANT NOTICE. 


We desire all retailers throughout the country to never lese 


sight of the fact that THE CIGAR STORE MAGAZINE 
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are always acceptable. 


All are invited to discuss and talk matters over through our 
columns, and we ask you to make yourself thoroughly at 
home in THE CIGAR STORE MAGAZINE, Let us 


hear from you, 
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THE CIGAR STORE MAGAZINE CO. 


Telephone, 3707 Cortlandt. 


is issued solely in their interest, and that we shall always be 
glad to publish letters, communications, etc., from [etailers, 
Consumers, Gebbers, Nanufacturers, or others, on matters of 
interest or value to The Dylan Behind the Counter. 
hear from you with any suggestions, criticisms, complaints, 
ideas for signs, etc., geod stories, humorous or otherwise, which 


fet us 


50 Times Building, New. York 
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midad, La Espanola, La’ Corona, | la, La Legitimidad, La Honradez, 
Estella, La Rosa de Santiago, La Corona, La Hidalquia, 

La Flor de Naves. | El Comercio. 
| Annual Output . . Over 85,000,000 Cigars Annual Output . 1,200,000,000 Cigarettes 
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FERDINAND HIRSCH, 32 Broadway, NEW YORK. — 


Cable Address: ‘‘CLAYBOCK,” New York. 
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Dashwoed House, 9 New Broad St. 9'2 O'Reilly. 
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eRBY WEST AVANA CIGARS 
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VoL. IV. 


WINDOW DRESSING AND 


SSO aS 


LL cigar stores look alike to the 
average man,and it is therefore 
most desirable to introduce 

special attractions into your windows 
and earn a reputation for getting up 
novel window displays, which is sure 
to lead many people to enter your 
store, who might fot otherwise do so. 
Strive to have your windows the latest, 
best and most unique in town—it will 
cost you something, but it’s worth all 
its costs. 
ad 

A “live” and fetching display,which 
will cost little and create lots of talk, 
can be easily arranged and carried 
out—should the following idea strike 
you favorably. Clean out your win- 
dow and place in it a small table and 
one or two chairs, also such advertis- 
ing cards or bulletins as may be de- 
sired to make a special strong push 
on some certain brand of cigars—or 
tobacco, if you will. Now, hire a 
dandy coon or some one to sit im the 
window, all day long, and smoke 
cigars, and incidentally to entertain 
the crowd by his doings. Don’t let 
him get out of the window for his 
meals; have them brought in and 
have him dine in the window. A 
waiter could serve the meal and then 
remove everything from the table and 
bring a box of cigars (of course the 
brand you are advertising); your man 
could then continue smoking and 
show by his actions the great enjoy- 
ment he gets from the cigar. Or, it 


STORE ADVERTISING. 


could be arranged to have two men in 
the window in a sort of a smoking 
contest—but, the first idea will cost 
less, consume less cigars and be quite 
as effective. The arrangement of 
window can be carried out to suit the 
individual ideas cf the retailer and 
the exhibition given for several days 
or a week—or, simply cn Saturdays. 
Your jobber or manufacturer will un- 
doubtedly donate all the cigars your 
man can smoke, if you: will explain 
that it is for advertising purposes and 
have the cigars well displayed in the 
window and on the table. 
ad 

We reproduce this month, on the 
front cover of THE CIGAR STORE Mac- 
AZINE, a half-tone illustration of one 
of the windows of the retail’ store of J. 
N. Pike Co., Lynn, Mass., show- 
ing. a special sale of medium and 
cheap grades of pipes in baskets with 
price cards and the various advertis- 
ing cards of manufacturers, etc., which 
is a typical display of the average 
cigar store throughout the country. 
This large and well-known jobbing 
concern has a handsome store,located 
on one of the best’ and busiest busi- 
ness corners in the city, where they 
have a chance for fine window dis- 
plays, the store having five large win- 
dows. 


A small automatic figure, dressed 
as a sailor, puffs contentedly at a 
lighted cigarette in the window‘of J.. 
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L. Herz, 14th Street and Union 
Square, New York, and as this is a 
busy corner there is always a good 
crowd watching what they seem to 
consider an interesting performance, 
and many extra dimes and nickels 
find their way into Mr. Herz’ cash 
drawer as a direct result of this 
catchy display —which is old, but 
nevertheless good. 


An idea for a neat show-card that 
will attract attention and cost but a 
trifle, can be made from a stiff piece 
of card-board with one of the cigars 
tied to the card with cigar ribbons — 
holes having been punched through 
the card — with the following reading 
matter: 


THIS 


IS 5c. STRAIGHT. 
SMOKE ONE 
AND THEN YOU'LL 
KNOW WHY WE CAN- 
NOT SELL THEM 

6 FOR 25¢. 
$5 a hundred. 


Max Schlesinger at 416 Broadway, 
has one of the largest and handsom- 
est revolving pedestals in the city. It 
is some six feet high by four in diam- 
eter, fully nickelled, and when dressed 
with cigars, pipes, neat price cards, 
etc., and brilliantly illuminated with 
many small electric lights, it certainly 
makes a very attractive display in his 
window. Mr. Schlesinger evidently 
realizes the value of effective window 
advertising. 


ad 
In the pushing and advertising of 
Sweet Violet cigars, J. Edward Cowles, 
the forceful manager of the Cigar 
Dept. of Austin, Nichols & Co. has 
certainly originated and _ perfected 
many handsome and effective window 


displays, and the Sweet Violet girl is 
known in many towns and cities in 
the United States. One of the hand- 
somest of these displays was recently 
seen in the window of Blackmon & 
Bentle’s, 730 State St., Erie, Pa., at 
which time it was photographed and 
a half-tone illustration of same is re- 
produced in this article. Streamers 
of Violet blossoms are suspended 
from the top of the window, which 
gives the handsome effect of a verit- 
able shower of violets, and seated in 
the window may be seen the swell 
violet girl, charmingly gowned, in the 
person of pretty Miss Ray E. Devoy. 
Striking advertising and show-cards 
are also to be seen in profusion, the 
whole making a really handsome and 
effective display, which always attracts 
widespread attention wherever seen 
and results in a goodly sale of Sweet 
Violet cigars. 
ad 


Hirtenstein & Alexander, the 
prominent cigar dealers at the south- 
east corner of Broadway and Maiden 
Lane, have a catchy show-card in 
their window, which arrests the eye 
of many pedestrians, and which reads 
as follows: 


: $100 REWARD : 
-To ANY ONE WHO CAN: 
. DUPLICATE OUR : 
-BROADWAY BOUQUET ; 
‘7c. CIGAR. : 
4 FOR 25¢. 


Some mark of individuality is 
generally recognized and noted by an 
observing public. A. Aschner & 
Sons, 234 Fulton St., Brooklyn, have 
an immense postal card—or rather a 
reproduction of one, in place of a sign 
—which is suspended above the side- 
walk in front of their cigar store. 
The postal is addressed to themselves, 
and attracts considerable attention. 
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W. R. Higgins & Co., have a most 
prosperous looking store at 156 
Greenwich St., and are treating their 
many customers to a lead pencil with 
the firm’s ad on. A few minutes 
spent in their store leady me to be- 
lieve that they are doing the right 
thing with their trade. 


curiosity is aroused, as is every 
man’s, and upon opening the folder 
the word “RuBBER, in bold type 
stares you in the face; under which is 
a short advertisement of Wedding 
Bouquet cigars, of L. Kahner & Co. 
We do not generally approve of ad- 
vertising schemes along this line, but 














WINDOW DISPLAY OF “Sweet VIOLET CIGARS” 


Asa Lemlein, the enterprising cigar 
jobber at 84 and 86 W. Broadway, 
recently issued a_ small folder 
about the size of a business card 
folded through the center, on the 
front. of which is neatly printed: 
“THE Reat Tuinc Insipe,” while 
under this line is the caution stamp: 
“Nor FoR LapigEs.” Of course your 


this one of Mr. Lemlein’s is “not so 
worse,’ and of course, is apropos, at 
the present time, of Rubber-necking. 
xd 


cigarman is con- 


The up-to-date 
stantly on the alert for some bright 


scheme to attract attention to his 
goods and store, which really seems 
unnecessary in the case of Notara 
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Bros., 1215 Broadway, as they have 
two brightly dressed young ladies in 
their window busily engaged in mak- 
ing Egyptian cigarettes. An interest- 
ed throng always blocks the store 
front at all hours of the day. 


ad 


Here’s another suggestion: 
IT’S A TENSTRIKE. 


Mary had a little lamb, 

You've heard it many a time, 

But have you heard of a better cigar 
Than we sell for a dime ? 


ed 

The general and wide-spread inter- 
est in the trial of Roland B. Molin- 
eaux can be turned to advantage by 
those who believe in sensational ad- 
vertising, and the following announce- 
ment in the window of any cigar store 
will be read by a large majority of 
those who pass the store : 


‘MOLINEAUX CONFESSES: 


THAT HE. HAS 
NEVER SMOKED A 
BETTER, CLEANER 
OR SMOOTHER I10C 
CIGAR THAN OUR 
DAY DREAM. 
TRY ONE— BUY A 


We beg to acknowledge the receipt 
of many ideas, schemes and sugges- 
tions for store advertising during the 
past month, and regret our inability 
to find room for them in this issue of 


THE Cicar STorE Macazine. Look 
out for them next month. Those who 
are making use of special advertising 
novelties for bringing their store before 
the eye of the public, please remember 
that we are always pleased to mention 
same in this department, which will 
be enlarged shortly and have room 
for all. Let us hear from you. 

Please tell your brother retailers 
about THE CIGAR STORE MAGAZINE. 


Cigarette As a Bracer. 

R. S. P. LONGSTREET, a fam- 
ous specialist of Scranton, Pa., 
has the following to say about the 

effects of cigarettes upon the system: 
“I have found in my experience,” said 
Dr. Longstreet, “that cigarettes have 
a different effect on different persons. 
In some cases the peculiar opiate 
which results from the compounding 
of tobacco as it is used in the most 
popular cigarette highly excites the 
nervous system and is very destruct- 
ive. Iam considering the case now 
from the standpoint of its influence 
upon the nerves, or what I might call 
the “moral” effect. In some in- 
stances, and, in fact, in most instances, 
the influence is decidedly bad. A 
man becomes all unstrung and is 
thoroughly disarmed, so to speak. 
When called upon to face danger or 
a delicate predicament he feels in- 
capable. His brain becomes stupified. 
He is a wreck. But I know of at 
least one instance where cigarettes 
have the effect of soothing and calm- 
ing the nerves, giving just the con- 
trary effect to the other condition I 
have mentioned. There is a man 
named Tustin, Paul J. Splash, he is 
sometimes called, who could not very 
well get along without the use of the 
cigarette. He is a high diver, and 
holds the world’s record. You may 
remember, it was he who jumped 
from the Louisville bridge a few years 
ago. Well, I had an opportunity of 
examining Tustin when he was in 
our city, with “The Sidewalks of New 
York” company a few weeks ago, and 
it really is a scientific marvel how 
that man can nerve himself by the 
use of a cigarette. He is accustomed 
to diving fifty feet every night from 
the top of the stage to a shallow tank 
at the bottom, and the act is accom- 
panied with the gravest possible 
dangers. Yet this man, after smoking 
a cigarette never experiences the 
slightest fear and does the trick night 
after night as though it was the 
merest child’s play. He told me that 
it is absolutely necessary for him to 
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have his cigarette before making the 
leap. He would be unable to go if 
he did not. It has the effect of 
steadying him and steeling his cour- 
age. It is the only case of the kind 
I have ever heard of, and I can ac- 
count for it only with the explanation 
that Tustin is a peculiarly constructed 
man.” 


To Stop Chewing. 
PROMINENT grocer recently 
¢ rushed into a near by drug store 
with a hurry-up expression on 
his face. 

“Gimme 5 cents’ worth of licorice 
root,” he said. 

“What you going to do? Stock up 
your grocery?” asked the clerk with 
a laugh. 

“Not exactly. I’m trying to break 
off chewing tobacco. You see, in the 
store I can’t smoke. and so I have to 
chew. It makes me nervous and I’ve 
got to quit.” 

The grocer broke off a generous 
“stick” of the licorice and set his 
jaws to work. After he had gone out 
the clerk said: 

‘Most of our sales of licorice root 
nowadays are of that character. 
There seems to be an epidemic of 
quitting just at present. Men who 
have chewed tobacco for years are 
trying to break off and nearly all of 
them chew licorice root as a substi- 
tute for tobacco. It may not be quite 
as satisfying as tobacco, but its use is 
without any harmful results. 1 don’t 
believe any man ever quit chewing 
tobacco by aid of licorice root, how- 
ever, who couldn’t have broken off 
just as well without it. Such a rem- 
edy is useful only to those who from 
much chewing have acquired a con- 
stant habit of working their. jaws. 
There is no stimulant or narcotic 
about it to take the place of that 
which the tobacco affords. I have 
known men to break off by chewing 
corn or sticks. Licorice root,is more 
agreeable than either of those and it 
serves as well as tobacco to keep the 
jaws and tongue occupied. 


“We used to sell a good deal of 
licorice root for coughs and colds, but 
so many forms of the extract are on 
the market now that the root has gone 
into disuse for that purpose. ‘The 


extract put into the form of candies 
of various shapesis more effectual.” 


A Ready Retort. 


The following story is attributed to 
Marshal P. Wilder: Some evenings 
ago a man was seated in the corridor 
of one of the large hotels smoking a 
fragrant Havana. On the lounge 
next to him were seated a woman and 
her daughter, the latter being immedi- 
ately next to the smoker. The draft 
in the corridor blew the smoke from 
the cigar across the younger woman’s 
face, to which, although it annoyed 
her extremely, the smoker remained 
seemingly either oblivious or else 
wholly indifferent. Finally, after 
several quite audible remarks to her 
mother apropos of the rudeness of 
men in general in smoking in the 
presence of women, which passed 
rapidly into a somewhat hectic com- 
ment on this smoker in particular, the 
frayed string of her temper broke, 
and, turning savagely to the torment- 
or, she said: “If you were my hus- 
band, do you know I'd poison you!” 
Her -neighbor, removing his cigar 
from his lips, promptly responded, 
“And do you know, madame, were 
you my wife, I’d take that poison !”— 
N. ¥. Tribune. 


“In my husband’s library there 
isn’t a book but what I’ve read. I 
wish I knew what to do next!” 

“Oh, it’s very simple — get another 
husband |” — Der Floh. 


Not only will THE CicaR STORE 
MaGAZINE Save you money in various 
ways, but it will also aid you in ac- 
cumulating many dollars. At $1.00 
a year you cannot afford to be with- 
out it—ask any of our subscribers. 
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Year’s Increased Revenue Receipts. 
HE report of the Commissioner of 
Internal Revenue for the fiscal 
year ending June 30, 1899, last 
contains some very interesting statis- 
tics concerning the revenues collected 
from manufactured tobacco products. 
The revenue on that commodity in- 
creased $15,047,178 over last year. 
The total amount of taxes collected 
for tobacco was $51,273,525. Of this 
amount cigars contributed $16,307,- 
108; little cigars, $547,415; cigar- 
ettes, $4,203,753; manufactured to- 
bacco, $28,453,989; snuff, $1,751,797. 
The taxes collected on manufactured 
tobacco were $10,796,712 over what 
was collected last year. Incidentally, 
this goes to show that while the cigar 
habit shows no decrease, yet there is 
a marked tendency to chew more and 
use the pipe more than formerly. 

Altogether, 4,499,701,646 cigars, 
imported and domestic, were taxed 
last year. on oti to this amount, 
there were 2,072,842 cigars exported, 
while from this combined total there 
must be 32,243,500 cigars which were 
imported from Cuba, the East and 
the West Indies. The total net pro- 
duction was therefore 4,499,701,646, 
or about six cigars for every man, 
woman and child in the country. 

One of the most interesting features 
of the report is that there has been a 
decrease in the total number of cigars 
and cigarettes manufactured. In 
1898 there were 18,196,808 more 
cigars made than in 1899. Of cigar- 
ettes there was a decrease of 597,- 
736,602. The number of cigarettes 
made was 4,159,375,786. 

The increase in the number of 
taxed cigars weighing not more than 
three pounds per thousand was 141,- 
738,640, the decrease in the number 
of cigarettes withdrawn for consump- 
tion was 948,568,170 and the increase 
of cigarettes exported was 209,109,- 
594. The increase in the number of 
cigarettes imported was 16,666. 

There was withdrawn from bonded 
warehouse 237,132,709 pounds of 
tobacco and 14,901,938 pounds of 


snuff. There were 14,627,105 pounds 
of tobacco and snuff exported. The 
report also shows that there were 
56,675,027 pounds less of tobacco 
and snuff withdrawn from the bonded 
warehouses than last year. ‘The de- 
crease in the quantity of taxed tobac- 
co and snuff withdrawn for consump- 
tion was 58,059,277 pounds; the in- 
crease in tobacco and snuff exported 
was 1,391,770 pounds, and the in- 
crease in tobacco and snuff imported 
was 7,529 pounds. 

The following statement shows the 
number of cigars and cigarettes re- 
ported manufactured in the United 
States during the past ten calendar 
years, 

Cigarettes 
2,413,349,811 
2,505, 167 610 
3.137.318,596 
3,282,001 283 
3,660, 755,959 
3,620.666, 804 
4.237, 754,453 
4.967, 444.232 
4,631,820,620 
4,385, 783,897 


Calendar year— 


BBD. 2.0. cccccceccerccec ctnsermaee 
ror 28 258 
1891 , {'42v'024,212 
BEE <0 se vceneveses gsnses 4.674.708 260 
_. PPE 
ae ee 4,163,641,327 
1895 4,099. 137.855 
1806.. 4 048,463,306 
WBDT cece. cece ccce cee e4.431,250,509 
1808 .... 4,915,663, 350 


Cigars. 


The statement of manufactured 
tobacco and snuff reported produced 
in the United States during the past 
10 calendar years is as follows: 


M’ft'd Tobacco. 
Year— Pounds. 
Dbbectese becuse séeuwe 237,119,240 
- 243,427,008 
259,855, O85 


Snuff. 


9,040,345 
9,434,746 
10, 674. 241 


"2 1'9571050,444 
263,404,840 


1261,522.298 13,607,631 


The following tables are among the 
interesting features of the report: 


Quantity of tobacco and snuff manufactured : 
No. of Pounds. 
Plug and twist tobacco... 160,876,541 
Fine cut chewing tobacco............ 11,415,231 
Smoking tobacco soovesss @ 6G 
Snuff bas sestve 13,607,631 


Total No. pounds . 


Cigars and cigarettes manufactured : 
oy weighing more than 3 pou 


occ oy 
cigars ‘under 3 pounds | per 1,000. 
Cigarettes,ander 3 pounds per 1,000. ty 


be ky over 3 pounds per 1,000.. 

igar factories : 

er of cigar and cigarette fac- 
tor’ 

Number making « cigarettes ‘exclusively 
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Pounds. 
Leaf tobacco: 
Leaf used in large cigars 
Leaf used in small cigars. .. .......+. 
Leaf used in cigarettes. .......-....++ 
Leaf and scrap used in chewing and 
smoking und snuff 


83 460.874 
1.977.100 
17,081,349 


247.355 414 


Total leaf tobacco used.... .... si 349,877,737 


The Sizes of Cigars. 


BRAND or label 
upon an article 
ly supposed to indicate to 
the purchaser, actual or -possible, the 
nature of the article itself. In regard 
to cigars this suppositon has only a 
basis of truth. Most consumers of 
cigars know their “favorite brands,” 
as they call them and feel pretty con- 
fident about the quality of these 
brands if they buy their cigars at 
counters where they have always ob- 
tained good ones. But few consumers 
can tell even approximately what will 
be the size and shape of the cigar 
contained in a box marked, for in-, 
stance, “Conchas Regalias.” 
There is much difference between 
a “brand” of cigars and a “label.” 
“A good brand” is very often taken 
to mean “a good quality.” Very like- 
ly that was the original intention of 
cigar brands, as it still is of whiskey 
brands. But by the actual present 
custom of the trade the name which 
is burned or branded on the wood of 
the cigar box—the “ brand” properly 
so called—has no necessary connec- 
tion with the quality of the cigar, but 
only accidentally, so far as some par- 
ticujar make, peculiar to one factory, 
may be for the time exclusively appli- 
ed to the manufacture of good tobac- 
co. The “brand” tells the cigar seller 
something about the size and shape 
of the cigar. As years go on the appli- 
cation of these brands becomes more 
and more loose and irregular. Until 
recent years there used to be a regu- 
lar gradation of size in about this 
order, beginning with the largest: (1) 
Perfecto, (2) Puritano, (3) Concha, 
and (4) Conchita. Even this arrange- 
ment was not by any means the earli- 
est. “Regalia” was known to the 


or mark put 
is common- 


trade as a designation of large size 
long before anybody ever heard of 
“Perfecto.” “Henry Clay” was once a 
brand indicative of both size and 
quality, a brand and a label in one, 
when the cigar was made in only one 
Havana factory. And later results of 
competition, as well as of Cuban dis- 
turbances, are seen in the actually 
prevailing scale of brands. As brand 
differs from brand in shape as_ well 
as in length, it would take much com- 
plicated mathematical research to 
place the brands in the exact order of 
the volume of tobacco indicated by 
each, 

Roughly speaking, however, they 
run, beginning with the largest, as 
follows: (1) Perfecto Elegante, (2) 
Perfecto Fino, (3) Puritano Fino—a 
thick cigar; (4) Puritano Extra, (5) 
Breva—thick and blunt; (6) Breva 
Chica, (7) Concha Regalia, (8) Con- 
cha Especial, (9g) Conchita, (10) 
Reina Fina, (11) Petit Duc, (12) 
Opera, and Chiquita. 

About all this matter of brands 
nothing is so certain as that the 
whole business is in a shifting and 
revolutionary condition. Thus the 
Panetela, not mentioned above, 
would be placed by some after the 
Perfecto, because it is about as long, 
and by others after the Concha, be- 
cause it is thinner. It was much easier 
to maintain a hard and fast rule 
when the whole cigar making indus- 
try was ostensibly confined to 
Havana, and all cigars, even if made 
elsewhere, had to pretend to Havana 
origin and conform to Havana 
customs in order to maintain the illu- 
sion. 

It is curious to note, however, that 
factories allover the world still stick 
to Spanish words and traditions in 
branding and labelling their output. 
If a Rhode Island cigarmaker wishes 
to say that this box is something real- 
ly uncommonly fine he marks it “De- 
liciosos.”” The colors of Spain still rule 
in the ribbons that tie bundles of cigars 
—yellow and red, the latter very rare. 
When Cuba has become American- 
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ized red, white and blue ribbons may 
make their appearance in cigar boxes, 
but that sign of the times has not yet 
been observed. 

No less curious is the persistently 
glaring Spanish character of the 
labels and all the decoration in gold 
and colors on the inside of the lid of 
a cigar box. The name of the lithog- 
rapher, with “New-York,” may be 
printed small but quite legible in a 
corner of the design, but the design 
itself must have a Havana air about 
it. Portraits of American and English 
public characters have to be done for 
this purpose as if the individuals 
were seen through gaudy Habanero 
spectacles. Chauncey M. Depew gets 
a look of a toreador, Lillian Russell, 
in “La Flor de Libby,” has to look 
like a senorita; the Prince of Wales 
blazes with a most uncharacteristic 
and un-British brilliancy. 

The same conservatism is often 
seen in the choice of the names them- 
selves. One advanced maker has 
named his cigars “Cuban Pluck” in 
plain, colloquial American, but the 
restoration of amity between Spain 
and this country is celebrated in 
Spanish by “La Combinacion,” and 
“E] Principe Alfonso” still keeps his 
place in glowing colors, through, the 


original long ago passed through 


kingship to the grave, and his child 
is no longer sovereign of Cuba, 


Jacobs Counterfeiting Case. 


HIEF WILKIE of the Treasury 
Secret Service has framed and 
hung in his office the photo- 

graphs of the leading figures in the 
great Pennsylvania counterfeiting con- 
spiracy recently brought to grief. 


The centrepiece is a_ portrait of 
Jacobs, the cigar-maker of Lancaster, 
at whose factory the plot was hatched. 
Above him appears the face of Tay- 
lor, the engraver, and below ‘1im 
Taylor’s partner Bredell. On either 
side respectively of the Jacobs _por- 
trait are portraits of Kendig, his 
smooth-tongued go-between, and 


Burns, the ex-policeman, who shad- 
owed every stranger in Lancaster— 
except the right one—from the time 
the conspiracy was set afoot till it was 
overtaken by disaster. Underneath 
Jacobs’s picture is inscribed a sen- 
tence from a characteristic interview 
which he had with Mr. Wilkie after 
his arrest: “It was ten millions or 
ten years; we took the gamblers’ 
chance, and lost.” 

All these men are still in suspense 
as to their fate. They are in jail 
awaiting trial, and they know that 
their punishment will be serious, but, 
as the time in jail will be deducted 
from the total of the imprisonment to 
which they are sentenced, they have 
no great anxiety about an early trial. 
It is understood that when arraigned 
they will plead guilty, so as to save 
the government all expense. They 
have settled the actual fact of their 
guilt, not only by their confessions in 
conversation with the authorities, but 
by the evidence given by various 
members of the combination at the 
trial of Ingham and Newitt, the two 
lawyers, and ex-government officers 
convicted of complicity in the fraud. 
As Ingham and Newitt have gone to 
prison, it is not expected that they will 
make much of a fight for a new trial. 
They have, however, a year in which 
to do this if they choose, and for that 
reason the counterfeiting gang -are 
left hung up between heaven and 
earth, so that the civil disabilities 
which will follow their sentences for 
felony will not attach until it is glefin- 
itely ascertained that they will not be 
needed as witnesses at a second trial 
of the lawyers. 


She—You frequently quarrel with 
your wife, don’t you? 

He—Yes, that’s the reason we got 
married: To fight out our previous 
disputes.—/udy. 


A clean, square business proposi- 
tion — THE CIGAR STORE MAGAZINE 
$1 a year, with 1000 Stickers FREE. 
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Tobacco From Porto Rico. 

Ge EW of the tobacco-dealers of this 
tt city expect any injury to their 

business on account of the ad- 
mission of Porto Rican tobacco free 
of duty. What seems to be the atti- 
tude of the majority was expressed as 
follows by the head of one of the 
largest firms on Water Street: “The 
chief use of Porto Rican tobacco at 
present is as a filler for imitation Ha- 
vana cigars. Domestic leaf is so dif- 
ferent in appearance that it cannot 
be used for this purpose, and the real 
Havana stock is so far superior that 
the Porto Rican can never compete 
with it on anything like equal terms. 
It is hard to see, therefore, why 
either of these classes of goods 
should be much affected by the re- 
moval of the duty, if other conditions 
remain as they are. 

“The only danget to be. feared is 
that the Porto Rican product might 
be increased, either by putting more 
acres under cultivation or by improv- 
ed methods. American enterprise 
would certainly accomplish some- 
thing in this direction, but I do not 
think the quantity of Porto Rican to- 
bacco will ever be large enough to 
seriously embarrass the American 
grower.”’ 

A most favorable view of the situa- 
tion was thus expressed to-day by 
one of the firms of the largest import- 
ers of Porto Rican tobacco in this 
country: “All the tobacco produced 
in Porto Rico to-day would not near- 
ly supply the demand of the city of 
New York alone. The annual export 
of the island is only about 60,000 
bales, and more than half of this is of 
a poor quality and is sent to Europe. 
It is wrong to-suppose that this pro- 
duct could or would be greatly in- 
creased under free trade. As a mat- 
ter of fact, all the available land in 
Porto Rico is under cultivation now. 
The methods employed are excellent, 
and I do not think American farmers 
would much improve upon them. 

“The great bulk of Porto Rican to- 
bacco is used for cigar fillers, while 


the American leaf, of Connecticut, 
for example, goes largely into binders 
and wrappers. It is strange that 
growers should be showing such a 
strong opposition to free trade when 
it can affect them so little.” 

The importing of Porto Rican 
goods is now being done under pro- 
test. That is, the duty on it is paid, 
but under an arrangement which pro- 
vides for its subsequent refunding in 
case the tarriff has become inopera- 
tive. It was said to-day that the 
American Tobacco Company has 
bought out a factory and warehouse 
in San Juan, and will make heavy 
purchases of leaf in the island. 

The trade journals report general 
dissatisfaction ‘with the free-trade 
clause of the President’s message in 
nearly all of the tobacco-raising states. 
The chief of these are Connecticut, 
Massachusetts, New York, Pcennsyl- 
vania, Ohio, Wisconsin, Florida, and 
Texas. 


Floored The Hayseed. 


TALL, thin man, with a bunch 

of whiskers sticking straight 

out from his chin, bought a 

five-cent package of smoking tobacco 

in a bustling cigar store recently, says 

the V. ¥. Sun, and after looking about 
the place for some minutes said : 

“Boss, ain’t ye got no snuff ?” 

“Barrels of it,” replied the cigar 
clerk. “How much worth do you 
want ?” 

“How much worth?” repeated the 
stranger. ‘How much worth? Why, 
I only meant a pinch. Up in my 
town we’re not so confounded close. 
Even old Si Tompkins, who charges 
a cent for the loan of his Sunday 
paper, has free snuff on his counter. 
You folks here in York are meaner’n 
gar broth.” 

“Well,” said the cigar clerk, “we 
can’t afford to put free snuff on our 
counter. We have ten customers a 
minute to serve, and we keep open 24 
hours a day, that means that 14,400 
men come in here every day or 100,- 
800 a week. I might say, 456,400 a 
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month or 5,256,000 a year. As we've 
been in business here for ten years 
we’ve served 52,560,000 persons, 
each of whom if entitled to a pinch of 
snuff, say half an ounce, would have 
consumed 26,280,000 ounces, or 
1,642,500 pounds, which at $1 a 
pound would be $1,642,500. ‘That 
isn’t much, but really we couldn't 
afford to give it away for the reason 
that we pay a dollar a minute here 
for breathing, and you may not be- 
lieve it but the rent of the space oc- 
cupied by that cuspidor near the door 
amounted in ten years to $1,800 
and——”’ 

“Here,” interrupted the country- 
man, “gimme one of those five-cent 
packages of snuff. I’m always willin’ 
ter help a poor man.” 

And as he wandered out he 
heard to murmur: 

“One million, seventeen hundred 
thousand, nine hundred and forty— 
what did he say? Gee whiz! I'd 
rather live in the country.” 


was 


Ben King’s Verses. 


It is some years since Ben King 
died suddenly at Bowling Green, Ky., 
while on a tour of .entertainment. 
Almost immediately after, the curious 
and amusing verses he had written 
were published and found speedy sale. 
Now, years having passed to apply to 
them the test of time, there is found 
to be a demand sufficient to warrant a 
new edition, containing all the poems 
in the older work and a number of 
others which were not so included. 
Some of the better-known of them, it 
is safe to say, will never be lost to the 
world. King had a sense of humor 
which was truly American and of the 
best order, intellectually speaking. 
He wrote funny things because he 
could not help it, being still funnier 
than they. What he has written sur- 
vives, in garbled form on every vari- 
ety stage in America. The editor of 
the book here has seen fit to change 
the name of “The Sun of Life” to 


“The Pessimist,” ignoring the pun on 
the Longfellow poem implied in the 
earlier title; but it is just as well 
worth laughing over as ever it was: 


Nothing to smoke but cigars, 
Nothing to eat but food, 
Nothing to wear but clothes 
To keep one from going nude. 


Nothing to breathe but air, 
Quick as a flash 'tis gone, 

Nowhere to fall but off, 
Nowhere to stand but on. 


Nothing to comb but hair, 
Nowhere to sleep but in bed, 

Nothing to weep but tears, 
Nothing to bury but dead. 


Nothing to sing but songs, 
Ah, well, alas alack! 

Nowhere to go but out, 
Nowhere to come but back. 


Nothing to see but sights, 
Nothing to quench but thirst, 
Nothing to have but what we've got; 
Thus through life we’re cursed. 


Nothing to strike but a gait; 
Everything moves that goes; 
Nothing at all but common sense 
Can ever withstand these woes. 
Several “If I Should Die Tonight” 
poems have been written by several 
persons oi varied ability. All were 
given to the world before the King 
wrote his during the World’s Fair. 
Since that time none have been pub- 
lished. This is the reason: 


If I should die tonight, 

And you should come to my cold corpse 
and say, 

Weeping and heartsick o’er my lifeless 
clay — 
If I should die tonight 

And you should come in deepest grief 
and woe 

And say, ‘‘Here’s that ten dollars that I 
owe’ — 
I might arisein my large white cravat 
And say, ‘‘What’s that?” 
If I should die tonight 

And you should come to my cold corpse 
and kneel, 

Clasping my bier to show the grief you 
feel — 
I say, if I should die tonight 

And you should come to me and there 
and then 

Just even hint of paying me that ten, 
I might arise the while; 
But I'd drop dead again. 


By way of a third parody, true to 





THE CIGAR STORE MAGAZINE 13 


life, and worth quoting to the mem- 
ber of the family that seems to be 
more in love, take “How Often: ” 


They stood on the bridge at midnight 
In a park not far from the town — 
They stood on the bridge at midnight 

Because they didn’t sit down. 


The moon rose o’er the city 
Behind the dark church spire, 

The moon rose over the city 
And kept on rising higher. 


How often, oh, how often, 

They whispered words so soft — 
How often, oh, how often, 

How often, oh, how oft! 


And a popular superstition he wove 
into his verses on “The Mermaid” in 
a most alluring manner, thus: 


But hush! A mermaid sister comes this 


way 

And lashlng with her tail the wavelets 
into spray. 

Cometh she alone o’er yonder watery 
pampas ? 

Oh, no, by Jove! There comes the white 
hippocampus. 


Finally there is the afl of a maid, 
her brother and another, which is not 
as well known as it deserves to be: 


Mary had a cactus plant, 
So modestly it grew, 

Shooting its little fibres out, 
To live upon the dew. 


Her little brother often heard 
Her say it lived on air, 

And so he pulled it up one day 
And placed it on a chair. 


Placed it on a chair he did, 

Then laughed with ghoulish glee— 
Placed it in the old armchair 

Under the trysting tree. 


Nor thought of Mary’s lover 
Who called each night to woo, 

Or even dreamed they'd take a stroll 
As lovers often do. 

Theeve drewon. The lover came, 
They sought the trysting tree. 

Where has.the little cactus gone? 
The lovéer—where is he? 

The verses may be recommended 

to those suffering from melancholy. 


Savings banks pay depositors 3 to 
4%, while $1.00 invested in the CIGAR 
SToRE MaGazineE will pay any cigar- 
man 1000%, and keep him fully post- 
ed on what he wants to know. 


The Old Man’s Free Cigars. 


IFE—How in the world can 
you afford to buy those ex- 
pensive cigars? 

Husband—I don’t buy them. 

“Dear me! You don’t mean to 
say any friend of yours is rich enough 
to give you such cigars, do you ?” 

“Well, no, not exactly. That 
young man who has got so smitten 
with our daughter Martha.” 

“Huh! No more than she is with 
him.” 

“Well, he’s an agent or something 
for a big firm of cigar importers, and 
generally has his pockets full of their 
best samples. Well, after we go to 
bed, and the lights are turned down, 
he takes them out of his pockets and 
puts ’em on the mantelpiece—to keep: 
‘em from getting crushed, I suppose. 
Then when it comes to leaving, 
between the desire to skip out with- 
out making any noise at such a late 
hour and the pain of saying good 
night to our daughter, he forgets all 
about them. I tell you, Maria, our 
daughter has been a pretty heavy ex- 
pense, but she’s sort o’payin’ for her- 
self now.” 


Jimmy. — “ Let.me chew yer gum 
for a few minutes, will yer, Eddie?” 
You know me?” 

Eddie. —“‘Yes—I knows yer — 
you’re de guy wot had a _ whole 
cig’rette yesterday an’ wouldn’t gimme 
one inhale. G’wan an’ sell yer 
papers.” — Judge. 


He: “Julia, here’s a scientist who 
writes that smoking assists the circu- 
lation.” 

She: 
cash,” 


“Yes—the circulation of 


Chimmie: “Since I learned to 
love youse, Angelina, I almost wisht 
I’d never learnt to smoke. It takes 
so much money to satisfy my cravin’ 
fer cigarettes dat I’m ’fraid I’ll never 
save ernuff ter git married. 
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Boston Business Buzzings. 

E are more than gratified to be 
able to advise the Boston trade 
that we have completed ar- 

rangements with Max H. Berkwitz, 
one of the best known young hustlers 
of the Hub, to act as the Boston 
Representative of THE CIGAR STORE 
MaGaZINE and look after our interests 
generally. Having resigned his 
position with W. C. Blecker Cigar 
Co., on the rst, his address is now 


“ 


reached Beantown and its inhabitants 
awoke on the first day of the year to 
find a blanket of some 8 inches of 
“the beautiful” covering the ground. 

The dealers all report a very good 
and satisfactory business during the 
Holiday season, and the small as 
well as the larger retailers have a much 
fatter bank account than for some 
weeks past. 

Last month saw the beginning of 
an important movement, which will 


INTERIOR VIEW OF A BOSTON C.GAR STORE. 


No.1 Rollins St., Boston. Mr. 
Berkwitz is well and favorably known 
to the trade and those who may not 
recall his name readily will possibly 
remember him better as “Uncle 
Dudley,” by which cognomen he has 
been known for some years past. 
We bespeak for Uncle Dudley your 
kindly consideration of his “profitable 
proposition,” that you may both have 
a prosperous 1900. 

The long lost winter has at last 


prove of great benefit to every re- 


tailer in Boston. We refer to the 
organization of an Association of 
Boston Retailers, which occurred 
recently and which was well attended 
by many of the representative dealers 
of the city. The following officers 
were elected Pro Tem: A. C. Lane, 
president; Geo. Birch, vice president; 
Joe C. Manning, treasurer; Geo. W. 
Wilson, secretary. Committees were 
appointed to call on the dealers and 
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point out why they should combine 
for mutual protection and the better- 
ment of the trade. The initiation fee 
is $1 and several hundred of the most 
prominent cigarmen have been en- 
rolled as charter members, THE 
CIGAR STORE MAGAZINE has en- 
deavored for many months to get the 
retailers to wake up to their own best 
interests, and it is with pleasure that 
wé publish the aboge. 

Ferdinand Abraham, the popular 
Court St. pipe manufacturer and 
wholesaler, is wearing a very become- 
ing smile of late. He has every 
reason to do so, owing to the fact of 
his receiving the second largest vote 
polled for School Commissioner; and 
there were 25 candidates. Ferd 
generally gets there. 

Ike Hartstein, Flashman _ Bros’. 
genial clerk, will resign his position 
on Feb. 1st to enter the Boston Law 
University. Our best wishes, Ike. 

One of the neatest and cleanest 
little cigar stores in the Hub is that 
of Amos R. Storer,, 6 Federal St., 
where an excellent business is carried 
on in the finer grades of cigars, 
tobaccos, etc. A_ half-tone repro- 
duction of the store appears in this 
article, in which will be recognized 
the smiling face of Clerk Snow. 

Manager Blaise of the cigar dept. 
of the S. S. Pierce Co., on Tremont 
St., reports a very large demand for 
their Flora de Muria, Yuclau and 
Vencedora cigars—choice _ produc- 
tions of the Havana Commercial Co. 

The handsome display case of 
choice Havana and domestic cigars 
in the new cafe of Ostroff Bros.’ re- 
cently opened at 185 Canal St., is an 
especially attractive one and lovers of 
the juicy bivalves can now get good 
smokes when in the West End. 

Banquet Hall little cigars are be- 
ing vigorously pushed here, and M. 
Foster & Co., are to be congratulated 
on their able representative, Joe 
Soloman, who has them well placed. 

P. N. Branch, the genial lawyer ci- 
gar dealer of 60 Court St., has a 
curiosity in his window, which at- 


tracts a deal of attention. It is an 
oval shaped, stony formation, weigh- 
ing 2 lbs., which was taken from the 
stomach of a horse. 

As yet no raids have been made 
on hotels and druggists, as stated in 
a tobacco paper last month, and the 
dealers are not worrying. Out Rox- 
bury way matters are again running 
smoothly and the dealers have ceased 
to decorate their cases with crape or 
request their customers to present a 
doctor’s prescription when calling for 
their Sunday smokes. 

Ed. Harrington has severed his 
connection with the Continetal To- 
bacco Co. 


A Soldier’s Cigarette Case. 


There is more than one way of 
carrying cigarettes about as was shown 
by soldiers marching in the Dewey land 
parade. Cigarettes carried in closely 
buttoned and belted uniform would be 
hard to get at. So some men carried 
them in their guns; they were safe 
there and easy to get at. When the. 
column halted a soldier who had thus 
provided himself would slip his gun 
muzzle downward, and out would slip 
a cigarette, which he would light and 
smoke in the brief halt. This illus- 
tration of the use of a gun for a 
cigarette case never failed to interest 
the spectators. 


Smoking a Crime. 


It is curious to find that there is a 
country in the world in which it is 


considered a crime to smoke. Abys- 
sinia is the region, and the law for- 
bidding tobacco dates from the year 
1642. It was at first merely intended 
to prevent priests from smoking in 
the churches, but it was taken too 
literally, and nowadays even foreign- 
ers have to smoke sub rosa, as if they 
were still school-boys. 


THE CIGAR STORE MAGAZINE is 
only $1 a year,with 1oco Stickers free. 
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Boston Business Buzzings. 
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Last month saw the beginning of 
an important movement, which will 
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to the trade and those who may not 
recall his name readily will possibly 
remember him better as “Uncle 
Dudley,” by which cognomen he has 
been known for some years past. 
We bespeak for Uncle Dudley your 
kindly consideration of his “profitable 
proposition,” that you may both have 
a prosperous 1900. 

The long lost winter has at last 


prove of great benefit to every re- 
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organization of an Association of 
Boston Retailers, which occurred 
recently and which was well attended 
by many of the representative dealers 
of the city. The following officers 
were elected Pro Tem: A. C. Lane, 
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Joe C. Manning, treasurer; Geo. W. 
Wilson, secretary. Committees were 
appointed to call on the dealers and 
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ment of the trade. The initiation fee 
is $1 and several hundred of the most 
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rolled as charter members, THE 
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deavored for many months to get the 
retailers to wake up to their own best 
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wé publish the aboye. 

Ferdinand Abraham, the popular 
Court St. pipe manufacturer and 
wholesaler, is wearing a very become- 
ing smile of late. He has every 
reason to do so, owing to the fact of 
his receiving the second largest vote 
polled for School Commissioner; and 
there were 25 candidates. Ferd 
generally gets there. 

Ike Hartstein, Flashman _ Bros’. 
genial clerk, will resign his position 
on Feb. 1st to enter the Boston Law 
University. Our best wishes, Ike. 

One of the neatest and cleanest 
little cigar stores in the Hub is that 
of Amos R. Storer,, 6 Federal St., 
where an excellent business is carried 
on in the finer grades of cigars, 
tobaccos, etc. A_ half-tone repro- 
duction of the store appears in this 
article, in which will be recognized 
the smiling face of Clerk Snow. 

Manager Blaise of the cigar dept. 
of the S. S. Pierce Co., on Tremont 
St., reports a very large demand for 
their Flora de Muria, Yuclau and 
Vencedora_ cigars—choice _ produc- 
tions of the Havana Commercial Co. 

The handsome display case of 
choice Havana and domestic cigars 
in the new cafe of Ostroff Bros.’ re- 
cently opened at 185 Canal St., is an 
especially attractive one and lovers of 
the juicy bivalves can now get good 
smokes when in the West End. 

Banquet Hall little cigars are be- 
ing vigorously pushed here, and M. 
Foster & Co., are to be congratulated 
on their able representative, Joe 
Soloman, who has them well placed. 

P. N. Branch, the genial lawyer ci- 
gar dealer of 60 Court St. has a 
curiosity in his window, which at- 


tracts a deal of attention. It is an 
oval shaped, stony formation, weigh- 
ing 2 lbs., which was taken from the 
stomach of a horse. 

As yet no raids have been made 
on hotels and druggists, as stated in 
a tobacco paper last month, and the 
dealers are not worrying. Out Rox- 
bury way matters are again running 
smoothly and the dealers have ceased 
to decorate their cases with crape or 
request their customers to present a 
doctor’s prescription when calling for 
their Sunday smokes. 

Ed. Harrington has severed his 
connection with the Continetal To- 
bacco Co. 


A Soldier’s Cigarette Case. 


There is more than one way of 
carrying cigarettes about as was shown 
by soldiers marching in the Dewey land 
parade. Cigarettes carried in closely 
buttoned and belted uniform would be 
hard to get at. So some men carried 
them in their guns; they were safe 
there and easy to get at. When the. 
column halted a soldier who had thus 
provided himself would slip his gun 
muzzle downward, and out would slip 
a cigarette, which he would light and 
smoke in the brief halt. This _ illus- 
tration of the use of a gun for a 
cigarette case never failed to interest 
the spectators. 


Smoking a Crime. 


It is curious to find that there is a 
country in the world in which it is 


considered a crime to smoke. Abys- 
sinia is the region, and the law for- 
bidding tobacco dates from the year 
1642. It was at first merely intended 
to prevent priests from smoking in 
the churches, but it was taken too 
literally, and nowadays even foreign- 
ers have to smoke sub rosa, as if they 
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ADVERTISING rates furnished upon application. 

ENTERED atthe NewYork Post Office as second- 
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A happy and most prosperous New 
Year to all. 
ad 
What new leaf do you intend to 
turn over this year? We presume it 
will be a “tobacco leaf.”’ 


Sad 
Inventory time is here and now is 
a good time to weed out all dead 
stock and to get rid of it. Throw 
the lot in your window and put a 
price on it to make it go with a rush. 


Sad 


Put the money in your pocket with 
a strong New Year’s resolution to 
buy and carry in stock, only goods 
for which there is a ready and steady 
demand—and, stick to the resolution. 

a 

It is well to always have a duster 
hantly in the store and use it to good 
advantage several times a day if 
necessary—during a lull in trade— 
and keep your store as spic and span 
as anew pin. ‘That's the kind of a 
store the average smoker likes to go 
into. 


om 
Please remember that THE CIGAR 
STorE MAGAZINE is neither owned 
nor controlled by ‘any interest or 
faction in the trade, but is issued 
solely in the interests of the Retailer, 


and is for the Retailer, first, last and 
all the time. 


ad 


Give a new customer just what he 
asks for, without making any com- 
ments on the merits of the goods. 
After he has been in several times 
and you are somewhat acquainted 
with him, give him a cigar and ask 
him to smoke it gnd tell you how’ he 
likes it. By using a little tact and 
diplomacy, eight times out of ten you 
can “switch” him to the desired 
brand. Bnt, you cannot do it by 
running down other goods. 


& 


For many months past we have 
advocated and urged dealers to form 
Retailer's Associations all over the 
country, and we therefore note with 
pleasure the organization of an As- 
sociation of Boston Retailers, which 
occurred last month and is reported 
fully in the proper column. There is 
more reason than ever before why 
the Retailers should be united—their 
interests are identical and they can 
make more money by pulling together 
than by each one trying to hoe his 
own row, and cut the other’s throat 
whenever possible. The strength of 
a National Retailers’ Association, as 
we have repeatedly stated, would be 
far-reaching; it would better the re- 
tailer’s conditions generally and 
make it possible to do business at a 
fair profit. Subscribe to THE CIGAR 
SToRE MacGazine and keep up the 
good work. 

a 

It has been suggested thata list of 
the cigar manufacturers, with their fac- 
tory number, revenue district. etc.. 
would be of benefit to our readers and 
enable them to deal direct with manu- 
facturers. A list of this sort would 
necessarily be very long, if complete, 
and take considerable valuable space 
in several issues of the Magazine. 
All questions are answered free in 
our “Queries Answered” column, 
which is open to all. 
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Should you receive a specimen 
copy of THe CiGAR STORE MAGAZINE 
even though you are not a subscriber, 
we trust you will see its value to you 
and improve the opportunity by sub- 
scribing. The Magazine is right in 
your line and will be of great benefit 
to you in your business. Because 
you receive one copy, do not think it 
will be sent you regularly, for you will 
not receive another—unless you sub- 
scribe, which we hope you will do 
now, and thus insure a prosperous 
1900. $1 does the business. 


ad 
‘The Indian smoking his pipe of peace, 
Is slowly passing away, 
But the Irishman smoking his piece of 
pipe, 
Has certainly come to stay. 


Queries Answered. 


L. V.—Call your jobber’s attention 
to the matter and if he gives you no 
satisfaction, communicate with the 
manufacturer. 

Wm. H.—The concern you mention 
has been out of business for several 
years. 

M. E. T.—The new Hoochenoo 
Cheroots are made by Ruppin & 
Landsberg, Jersey City, N..J. 

Vet.—The “W. D. C. ina diamond” 
pipes are manufactured by Wm. De- 
muth & Co., 508 Broadway, N. Y. 
No trouble at all. 

D. E. H.—Justica is a roc. brand 
of cigars made by S. F. Hess & Co., 
Rochester, N. Y. 

Zimmer.—There is always a de- 
mand for good cigarmakers in New 
York. 

Syracuse.—Glad to know the 
scheme works so well, but hardly 
think you could make your “salt” with 
it here. 

W. C. G.—A letter addressed to 
Harburger, Homan & Co, New 
York, would reach them at 98th St. & 
Ave. A. 

Allen.—(1) Cameron & Cameron, 
Richmond, Va., and (2) John Carroll, 
Lynchburg Va. 


What Others Say. 


Boston, Mass. 
THE CIGAR STORE MAGAZINE: 

I feel it my duty to compliment 
you on getting up as fine a little 
Magazine for December as it has 
ever been my pleasure to read — 
Surely it should receive the support of 
every retail cigar and tobacco dealer. 
Wishing you a deservedly Prosperous 
1900, I am, 

Very truly yours, 
M. H. Berk wITz. 


om 


San Deco, Cat. 
THE CIGAR STORE MAGAZINE: 

Please find enclosed $1 for a year’s 
subscription to The Cigar Store 
Magazine. Please print Stickers as 
per copy, and oblige, 

Yours very truly, 
KLAUBER WANGENHEIM Co. 


& 


q 


Lynn, Mass. 

THE CIGAR STORE MAGAZINE: 

Stickers arrived and are all right. 
Will always speak a good word for 
the Magazine, as ¢#/ 7s always full of 
valuable and timely suggestions, and I 
prize it very highly. No retailer can 
afford to be withoul it, is the opinion 
of, " 


Yours very truly, 
C. M. HARDEN, 


5 a 


Boston Mass. 
THE CIGAR STORE MAGAZINE: 

Iam more than pleased with your 
bright and interesting Magazine. It 
7s one that must:and shall command 
lhe attention of the trade. 

Very truly, 
T. T. TIMAYENISs. 


The smallest dealer in the country 
will find THE Cicar SToRE MaGa- 
ZINE as useful and valuable to him 
as does the largest and most success- 
ful retailer in the trade. It is $1 
well invested. 
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Newark Nuggets. 

ROAD St., Newark, is a counter- 
part of Broadway, its neighbor 
across the river—stately office 

buildings flanking it on each side, 
with here and there a great dignified 
church steeple towering above its 
lowly companions; street cars and 
innumerable vehicles pass and repass 
in a ceaseless procession. The 
corner of Broad and Market Sts., is a 
scene of business activity and excit- 
ment equalled only by the famous 
Buck and Raynor corner, State and 
Madison Sts., Chicago. 

Broad St. numbers among its suc- 
cessful cigar merchants, Fred 
Schaan, Jr., at 559; Chas. J. Charles 
at 790; J. M. Kenny at 613; J. 
Vetterlein at 585; C. Eskin at 382; 
H. M. Jury at 427; I. Fleischman at 
435; Jos. Haas at 460; D. V. Martin at 
459 and Brintzinghoffer’s ideal cigar 
store at 791. Wm. H. Jones conducts 
model stands in the Prudential build- 
ing and Continental Hotel and carries 
a full line of E. H. Gato, Hoffman 
House and El Picador cigars. 

S. Schwartz at go1 Broad St. is a 
firm believer in constant advertising 
and is at present distributing a neat 
little aluminum match-box with his ad 
on, which is proving a splendid draw- 
ing card. Mr. Schwartz is doing a re- 
markable business on leading 5 and 
1oc. cigars. 

Market St. is also a very busy 
thoroughfare; Ely & Buckley are 
doing a good business at 294; John 
Goehring is conducting a nice store 
at 17, opposite the Court House and 
Freudenthal & Adler are doing a 
good business at 276 and 278. 

Wm. Wolf at 256; J. Fearey & Co., 
at 180%; Frank S. Webb at 172; 
Julius Hyman at 43; Gus Freund at 
171 and Wm. Schaan at 138 are all 
making a very comfortable living. 

Murray Bros. at 184 Market St. 
have a model cigar stand, which is 
quite an ornament to their handsome 
cafe. 

The Central 
owned and 


Cigar Palace is 
conducted by Julius 


Vogel at 115 Market St., and 
is a palace both in name and 
appearance. Up-to-date methods and 
fixtures have made this one of the 
most popular stores in Newark. Mr. 
Vogel endeavors to keep his name 
and goods before the public with 
bright, attractive show cards and he 
is well satisfied with the volume of 
business. 

The Lincoln Cigar Factory is con- 
ducted by Henry L. Slaight and 
Edward H. Reibold, 5 Springfield 
Ave., where they are turning out 
large numbers of Santiago Buck 5c. 
cigars and Sweet Marie 1o-centers. 

J. W. Hopper is located at 11 
Springfield Ave., and carries a fine 
line of cigars, also newspapers and 
magazines. 

John H. Laux, 48 Springfield Ave., 
reports a constantly increasing de- 
mand for his famous Cissy  Fitz- 
gerald cigars. M. Hamel at 60; Dan 
Dietz at 109 and Sam Meyer at 222 
are also doing a nice business. 

Jacob Harland is pushing his 
“Newark 5” in good shape at 55 
Morton St. 


His Broken Pipe. 


A pathetic incident is reported of 
an old Hungarian countryman who 
had smoked the same pipe for half a 
century and had grown to love it like 
acompanion. One day his infant 
grandson broke the pipe beyond hope 
of repair. The old man was so heart- 
broken at his loss that he went into 
the next room and hanged himself on 
a peg. In his pocket was found a 
note: ‘My pipe is done for, and I 
must go too.” — Vienna Fremdenblat. 


Mrs. Honkley (severely) — It’s not 
necessary for me to ask where you 
were and what you were doing last 
night. 

_ Mr. Honkley (brightening) — I’m 
glad of that, for I cquldn’t do it to 
save myself. — Chicago News. 
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Chicago Chatterings. 

HE past year in the main has 
been a most satisfactory and 
profitable one, with few excep- 

tions, and the last months of the 
year were exceptionally good. From 
present indications the prospects for 
a continuation of good business are 
exceedingly bright, and many are of 
the opinion that it will prove a record 
breaker. 

P. W. Mikesell has gone into the 
wall-paper business at Omaha, Neb. 
Until recently he was in the retail 
cigar and tobacco line at 147 La Salle 
Street. 

The Hayden Cigar Co. has been 
incorporated—capital $7,500—by F. 
C. McCall, W. D. Latimer and A. E. 
Manning, of Chicago. 

On the first of the year, Ferdinand 
Hirsch, of New York, was elected 
president of The Khedivial Co. (Na- 
poleon Tobacco Works), importers 
and manufacturers of Egyptian to- 
baccos and cigarettes. Samuel Harris 
is secretary and treasurer of the com- 
pany, which has been reorganized 
with a capital of $250,000, and plans 
are now being perfected that will 
make 1900 the most successful year 
in the history of the concern. 

The new price list of the cigar de- 
partment of Lord, Owen & Co. is 
most complete and a handsome ef- 
fort, which was compiled by F. R. 
Follit. Commonwealths of Louis Ash 
& Co., New York, and the many mer- 


itorious products of the Cuban-Amer- * 
ican Mfg. Co., also of New York, and. 


many other prominent concerns, are 
brought out prominently. 

Wm. F. Armstrong, the new man- 
ager of the cigar department of 
Sprague, Warner & Co., is producing 
most satisfactory results, and the in- 
dications are that he will show a 
handsome increase in business for his 
department during the coming year. 
The city trade of this well-known 
concern is being looked after by G. 
H. Bell, who reports an excellent 
business. 

Mr. Hamburger has retired from 


the firm of Strauss & Hamburger, 
and the business will be continued by 
Aaron Strauss, under the firm name 
and style of A. Strauss & Co., on the 
same aggressive lines as_ heretofore. 

Geo. Thompson, the label secretary 
of the Chicago cigarmakers’ organiz- 
ation, recently went to Superior, Wis., 
on the receipt of a telegraph message 
from there stating that counterfeit 
union labels were being used in that 
city. 


He Won the Cigars. 


NE day the officer commanding 
© a Sussex volunteer regiment 
met one of his lieutenants on 

the rifle range. 

The lieutenant was shooting, and 
he “called” each shot as he fired with- 
out waiting for the markers to signal 
the result. 

“You're a pretty good guesser,” 
said the colonel. “Why don’t you 
admit you’re guessing where those 
shots land?” 

“I'll bet you a box of cigars,” said 
the junior officer, “that I can call 
twenty shots correctly in succession.” 

“Taken!” said the older warrior, 
who was nothing if not a sportsman. 

The lieutenant fired. 

“Miss,” he announced, and a red 
flag from the target told that this was 
correct. 

Another shot. 

“Miss,” he declared. A third shot. 
“Miss again,” he said. Fourth shot. 
“Fourth miss,” announced the young 
officer. Another shot. “ Miss,” again 
sang out the lieutenant. 

“Hold on there !” put in the colonel. 
What are you trying to do? I thought 
you were going to fire at the target.” 

“I am trying to win my box of 
cigars,” said the lieutenant. 

“Don’t fire any more,” said the 
colonel, “they’re yours.” —A nswers. 


He loves to hear her sing — because 
She then forgets her rigid laws; 
And, as she warbles, rapt, afar, 
Unchid, he smokes his third cigar. 
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Philadelphia Pencilings. 

HE year 1899 has been an excep- 
tionally prosperous one for the 
entire trade in Slowdelphia — 

in fact it has been the best by far of 
the past ten years. In some cases, 
the Holiday receipts of a few retailers 
did not compare favorably with those 
of the previous year; but these were 
very few and far between. The out- 
look for the new year is indeed good. 

Owing to the Sunday “blue laws,” 
cigar stores in certain sections of the 
city have been closed;but the majority 
of them received no notice nor heard 
of any intention of the police to carry 
out this law, and therefore kept open 
and were not molested. 

A decree has been entered by 
Judge McPherson directing Collector 
Hershey to sell at private sale 220 
patented cigar suction tables and 
bunching machines, which were siezed 
at Lancaster, Pa., last July, same hav- 
ing been the property of Wm. M. 
Jacobs, of the firm of Wm. M. Jacobs 
& Co., of counterfeiting fame. 

E. V. Moore, located at 11th and 
Filbert Sts., has a handsome new 
sign . which directs attention to 
“Moore’s Cigar Shop.” It’s English, 
you know. 

Manager Powers, of the cigar de- 
partment of Huey & Christ, is going 
around with a tickled expression on 
his face, for the reason that the sales 
in his department for the past year 
show a large increase and throw 1898 
into a deep shadow. 

Robt. D. Sorver has withdrawn 
from the firm of H. C. Nolan & Co., 
the large manufacturers and dealers 
in cigars, and H. C. Nolan, Lewis 
Bremer and Charles A. Nolan will 
continue the business under the old 
firm name, with offices in the Bourse 
Building. 

This seems to be a fertile field for 
burglars, and the latest robbery we 
have to report is that of the store of 
Lewis Ayers, 105 N. roth St., where 
the cash register was looted and sev- 
eral hundred fine cigars taken. 

Thieves also stole nearly a thou- 


sand cigars and a goodly sum of 
money from the cigar store of A. 
Cameron, at 13th and Pine Sts. 


Robert Emmett’s Pipe. 

Justice A. W. Perrie, of Towson, 
has in his possession a meerschaum 
pipe which was once owned . by 
Robert Emmett, the Irish patriot, who 
gave it to the grandfather of the 
gentleman from whom Justice Perrie 
secured it. The pipe has engraved 
on it an Irish shanty and a peasant. 


Costigan (wecping)—‘ She refused 
me an’ bruk me heart!” 

Casey—“Tush, man! That’s betther 
than marryin’ ye an’ breakin’ yer 
head.” 


Father— “ What time did you get 
in last night?” 

Son—* At quarter of twelve, sir.” 

Father —“ That’s untrue; I saw 
the clock and it was just three.” 

Son——‘“ Well, that’s a quarter of 
twelve, isn’t it?” —/udge. 


Willie— “ Say, my uncle dat’s visit- 
in’ us has got a wooden leg.” 

Billie—‘“ Ugh! dat’s nuthin’. 
When I was down ter New York I 
saw a man dat was a// wood in front 
of a cigar-store.” 


Hothere — This is a vile cigar 
you've just given me. 

Hathere— Yes; it’s the one 
gave me last week.—/'unny Culs. 


yo u 


Rivers (lighting a bad cigar)—My 
doctor says I must reduce my con- 
sumption of these things~to one a day. 

Brooks—Thank heaven! ; 


What is the matter with the humor- 
ists? Thus far this season we have 
discovered only one of our old friends, 
the- wife-who-buys-her-husband’s-cigars 
joke. 
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Cincinnati Cullings. 
o" Holiday trade this year was 


most satisfactory in every 

way and appropriately closed 
the most prosperous year that the 
trade has experienced for many years. 
The new year has started off in an 
agreeable manner and promises good 
for the future. 
* Lee Cahn & Son have done a 
whopping big business and were as 
busy as bees in supplying the wants 
of their many customers. Baron De 
Kalb, Charles the Great, Chauncey 
M. Depew and other well-known 
brands were prime favorites in this 
attractive retail establishment. 

“No Trust,” the granulated smok- 
ing tobacco manufactured by E. F. 
Ratterman & Co., is meeting with a 
ready sale in the best stores. 

A fire in the cigar store of W. H. 
Forbus, caused a damage of $75. 
The blaze started mysteriously under 
the counter. 

A splendid record has been made 
by Wm. Evans, the hustling cigar 
jobber of Vine Street, and it is said 
that he has purchased several more 
street cars. 

John H. Lucke, of J. H. Lucke 
& Co., reports a very satisfactory trip 
to Chicago, where he found Lucke’s 
Rolled cigars selling in large quanti- 
ties, which he says is being duplicated 
all over the country. 

A duplicate key was used by 
thieves who succeeded in securing 
$200 worth of cigars, tobaccos, etc., 
from the store of Henry Huck, corner 
of 2d and Ludlow Streets. 

Extra clerks were found a necessity 
at the store of S. Joseph & Co. dur- 
ing their great holiday rush. 


St. Louis Scintillations 
o" retailers have no cause for 


complaint at the present time 
as they have had the largest 
Holiday trade for many years and 
many of them have a “wad” in each 
pocket and a contented expression on 


their countenance. They are figuring 
up their business for the past year, 
which will show a handsome increase 
and keep them feeling good for the 
short dull season up to February, 
when business will again assume its 
regular gait. 

The new independent plug factory 
of M. C. Wetmore & Co., is starting 
in good shape and many believe, just 
at the right time to reap the benefit 
of the 4c. per round raise of the Con- 
tinental Co. ; 

In last month’s investigation of the 
books and affairs of Arnold Tusch- 
schmidt, cashier of the Revenue Col- 
lector’s office, it is alleged that he 
kept out one or more stamps from the 
lots he sold to small cigar manufact- 
urers and when they complained of 
the shortage, claimed he had given 
them the proper number of stamps. 

The stock of cigars of the Meeks- 
Weeks Grocery Co., has been pur- 
chased by the Scudder-Gale Grocery 
Co. 

The clear Havana goods of John 
W. Merriam & Co. of New York, are 
now being handled by W. E. Wris- 
bery, 308 Olive St., who reports a 
good sale. 

The capital stock of the Wellman- 
Dwire Tobacco Co., has recently been 
increased from $300,000 to $500,000, 
which was found necessary owing to 
their largely increased business. 

The “Artie” cigar of T. J. Dunn & 
Co., Philadelphia, is being pushed in 
a vigorous manner by the Peter 
Hauptman Co. 

An exceptionally fine trade has 
been enjoyed of late by Louis Fried- 
man, 510 N. 6th St., especially on the 
finer grade of goods. 


‘“‘ How in the world did you manage 
to sell that lot of vile cigars at such a 
good price ?” asked the proprietor. 

“ S-sh !” returned the clerk cautious- 
ly. “I told the man they were 
smuggled and he never asked another 
question.” — Brooklyn Eagle. 
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Metropolitan Meanderings. 

OHN WARDLOW of the Havana 

Commercial Co., 32 Broadway, is 

now on a trip to Havana where 
he has gone in the interests of the 
company and also to familiarize him- 
self with the working of the various 
departments of their numerous and 
large factories. 

Lucke Rolled cigars are being 
pushed in good shape and may be 
seen conspicuously displayed on the 
cases in cigar stores throughout the 
city. 

Frisch & Co., 411 Broadway, ad- 
vertise their various stores as ‘“Great- 
er New York’s Greatest Cigar House.” 
Their aggressive campaign for the 
Holiday trade was the talk of the 
town, 

A Long man reaching to second 
story windows is startling the inhabi- 
tants of Brooklyn and endeavoring to 
demonstrate that the Geo.. W. Childs 
cigar goes a long way. This “stilt 


walker” is but one of the many ways 
Harburger, Homan & Co., have of 
advertising this “generously good” 


cigar. 

During our various perigrinations 
we have frequently met the agreeable 
and affable Wash Elkans, who has 
been connected with Acker, Merrall 
& Condit for some five years past, 
and has established a record as a 
most energetic and enterprising sales- 
ma. 

Martin Labe, the cigarman of 1o1 
Sixth Avenue, expects to sell his 
store and go out of business shortly. 

A. E. Farmer & Co., the distribu- 
tors of Athos clear Havana cigars, at 
640 Broadway, report an unusually 
lively demand for this well known 
brand and say that the Holiday trade 
was far beyond their fondest expecta- 
tions. Athos is now on sale at many of 
the most prominent clubs and stands in 
the city, which speaks well for the 
ability and push of Mr. Farmer. 

F. Heidenreich, 183 Amsterdam 
Ave., advises the abolishment of the 
free distribution of matches as he 
considers the habit both expensive, 


and without visible returns. We 
trust he read the editorial column last 
month and agrees with us. 

E. M. Schwarz & Co., the aggres- 
sive cigar manufacturers of g8th St. 
and 1st Ave., have just brought out a 
new brand, as is their usual method 
the first of each year. This year it 
is “Originator,” the label of which 
is a most handsome one in red, 
gold, blue, green and black, and 
the brand is being placed with 
several of the largest distributors 
in the country. The year 1899 
was the most successful: in the his- 
tory of this enterprising concern 
and this year already promises to 
eclipse all previous records. They 
are now working overtime to start the 
year and being pinched for room 
in their present large quarters, 
it has been found necessary to secure 
a larger factory, and on May 1st they 
will move into a much larger building 
situated at the corner of 73d St. and 
2d Ave., which is 50x125 feet, with 
an ‘L’ extension of some 70 feet; 6 
stories and cellar and will hold some 
4000 cigarmakers. 

S. Busick, 5 Columbus Ave., is 
heartily in favor of organization a- 
mong the retailers and small manufac- 
turers in opposition to the trusts. He 
feels that the time is now at hand 
when a determined stand must be 
taken against the ever powerful 
American Co. 

S. Abrahams, 50 E. 42d St., surely 
has a winner in the cork tipped ciga- 
rette which he introduced some time 
ago and now hasa constantly ‘increas- 
ing demand for them. 

Our Representative looked in at 
Julius Ballenberg’s Smoking Bazaar, 
59 W. 42d St., and found the stock 
somewhat depleted after an unusually 
heavy Holiday trade. Mr. Ballen- 
berg states that his Superior Mixture 
and plug-cut Sun Cured are in good 
demand. 

Louis W. Boyer, 1296 Broadway, 
recently received a new and extensive 
line of fancy pipe racks, which make 
a handsome display. Seidenberg’s 
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MI_FAVORITA 


Clear Havana Cigars 


' 














Manufactured at Key West, Florida. 


PARK & TILFORD 





Broadway, corner 2!st Street, NEW YORK. 


Frice Tuist on Application. 
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Wanted... 


A Hustler 


We want a hustling representative 
of THE CIGAR STORE MAGAZINE in 
your city, and have a magnificent 
proposition for you that will increase 
your regular income largely. 

It is easy work and profitable em- 
ployment, and will take but little of 
your spare time. If you are in the 
trade it will prove an especially attrac- 
tive sideline for you; while if you can- 
not take it up, please show this to 
some bright young man and have him 
write us at once for particulars and 
liberal terms. 


THE CIGAR STORE 
MAGAZINE... 


50 Times Building, 
Telephone: NEW YORK 


8707 Cortlandt. 
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Made upon the right 
principle for comfort, 
style and service. 

No leather to stain the 





clothing; adjusts front 

and back; fits and sat- 

isfies every one who wears 

it. The inventor of the 

President has 

skiifully combined in it every 

desirable feature, making it the 

most practical and stylish sus- 

Pender ever offered. 

If your dealer does not have them 
we will send you a pair for 50 cis, 

C.A.EB *ARTON MFG.CO. 
Box 145 Shirley, Mass. 


Suspender 











BARGAINS IN TYPEWRITERS. 


Business men can save much 
valuable time by using a Type- 
writer. You wil! not be without 
one after once using. We fur- 
nish Remingtons, >miths, Ham- 
monds and all standard machines 
at from $25 to $40, with full 
guarantee. New machines at 
reduced prices. Will send ma- 
chine supject to trial. Standard 
machines rented at $3 monthly. 


We also exchange and buy for cash, Desks, Cabinets 
and Supplies at reduced prices. Send postal for ililus- 
trated list of all standard machines. 


Gonsolidated Typewriter Exchange, 


241 Broadway, New York City. 


Telephone, 5889 Cortlandt. 





goods are selling even better than 
usual. 

A. Nimberger of 117 West St., ex- 
pects to retire from the cigar and to- 


| bacco business in the near future. 


W. J. Donnely is the new cigar- 
man at 80 Park Place. He has a 
natty little place and with a complete 
line of cigars, tobaccos, etc., merits a 
good trade. 

W. R. Higgins & Co., the “Cash 
Cigar House” at 156 Greenwich St., 
have a unique appearing store, the 
walls and ceilings being covered with 
some 2,700 different and handsome 
cigar box labels. 

Silverstone & Co., 283 Bowery, are 
firm believers in sensational advertis- 
ing. They have a large box in their 
window, which is filled with packages 
of tobacco, surmounted by a glaring 
price mark calling attention to the 
display. It proves a forceful sales- 
man. 

Jacob L. Kahn has worked up a 
splendid trade at 94 and 98 E. Hous- 
ton St., where he carries an excellent 
line of pipes, which make an attract- 
ive display. 

Max Schlesinger, 416 Broadway, is 
making a strong bid for popularity 
with a clean, attractive store and 
polite, attentive sales-people. “Pura,” 
“416” and Garcia’s goods are proving 
good sellers. 

3roadway can boast of no more 
up-to-date store than that of E. Cob- 
litz & Son at 1189. Costly fixtures, 
attractive windows and dazzling in- 
candescent lights all go to make up a 
handsome store, which reflects most 
creditably on the proprietors. 

Mollenhauer & Co., for many years 
at 1244 Broadway, expect to retire 
soon, after a long and most success- 
ful business career. 

J. Harwitz & Co., are making a 
fine window display of tobacco jars 


| and turkish pipes in their attractive 


store at 398 Sixth Ave. 

Eichler Bros., have constructed a 
great arch of cigar boxes in their 
store at 185 Greenwich St. An 
American eagle spreads his wings 


| above the clever piece of work. 


Herman Bruch, is the latest recruit 
to the cigar business, and has a very 
pretty little store at 344 Eighth Ave., 
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“VD LEAVE MY HAPPY HOME FOR YOU Oo, Oo, Oo, 00.” 
THUS SANG THE DUDE, 

YET WELL HE KNEW, Oo, 00, 00, 00, 

IF HE THREW IT—HE WOULD RUE IT 

THOUGH HE WASN’T THROUGH, 
’TWOULD 
MAKE A 
NIGGER 
HAPPY 
TOO, 


bast 


ec ee cog aan ces che sec wbs ots neha Si ck 


WHEN A MAN... 


Throws away the stingiest kind of 

a SWEET VIOLET “BUTT” 

it surely must be out of charity. 

SWEET VIOLET CIGARS ARE 

GOOD CIGARS, the kind that makes a man risk burning his lips 
to get the last whiff. If you are not one of the up-to-date merchants 
who contribute to the enormous sale of over one million SWEET VIO- 
LET CIGARS every month and you do not know how good they are,. 
write for samples, booklets, etc. 


: 
: 


Yours respectfully, 


AUSTIN, NICHOLS & CO., 


J. EDWARD COWLES, Manager Cigar Dept. NEW YORK. 
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You Send the Money, We Do the Rest | 


DPOOOSOOOOOOO0000 0000000000004 


Just what You want: 


4 
4 


2. 7 — 500 B mere 300 
Am som] 500 billheads or’ 
> Sool, cash with order, 


witht phos slivers to your office. 4 
*4, 25 en forl Seal py 1,000 

envelo open 1,000 billheads, $ 
or 1,000 eash with order, this 
is express ope to your place. 

Z 

$ for 1,000 bond — 
“6,00; 1,000) envelopes, 1,000 bill 





sossenesescooss 20@ 





di 000 statements,or cards 
Nau) gmat 9 with order, with 
» express ana to your door. Up-to-date. ate. 


YOU SEND the MONEY, WE DO the REST. ; 


: First class = neatly printed ; will 
>make up an atlestion van ted, ‘write 


Parker Co. 2739, Boston, Mass 














SEND FOR 
1900 CALENDAR 


You Send the Money, We Do the Rest 





IMPORTANT. 


PLEASE MENTION THE 
CIGAR STORE MACAZINE 
WHEN WRITING TO AD- 
VERTISERS. @ 9 @ 





For PRESS CLIPPINGS... 


ON ALL SUBJECTS 


SS 


Please addreaé 


National Press 


Intelligence Co, 


32 PARK PLACE 


P. O. Box 2747 


New York 


where he ought to do a splendid busi- 
ness. 
M. Fisher will retire shortly from 


| his old established store at 610 


| Eighth Ave. 


Josephson Bros., manufacturers of 


_ the Grand Vizier clear Havana cigars 
| are pushing them before the public in 
| an effective manner and some of the 
| finest cigar stores, hotels and cafes 
; are carrying them in stock. 


J]. W. Noot of 2176 Third Ave., is 
doing an excellent business with his 
“Enerjetic” 5c. cigar. Spelt with a 
‘j’ please. 

A bright young man who will bear 
watching, is John C. Hanner, 16 
years of age, who is connected with 
the enterprising firm of John W. 
Merriam & Co., Havana cigar manu- 


| factures, of 135 and 137 Maiden 


Lane. Young Hanner certainly has 
the making of a good cigar salesman 
in him, for during his recent Holli- 
day trip to his home he succeeded 


| in landing orders for some 30,000 


Baron DeKalb cigars, and to prove 


| he is not “up to snuff” on road eti- 


quette, he had the nerve to turn in an 


| expense account of 70 cents. 


The Metropolitan Tobacco Co. is 


| now the distributor for Greater New 
| York of Hoffman House Bouquet 


cigars, Little Cigars and Magnums, 
manufactured by the Hilson Co. 

The Board of Aldermen of New 
York has passed an ordinance making 
it a misdemeanor, punishable by a 
fine of $10 for each offense, to sell 
cigarettes to persons under 18 years 
of age. 

The American Tobacco Co., does 
not seem to acquire cigar factories 
with the ease and rapidity that the 
trade expected. The negotiations 
for the control of the Kerbs, Wert- 
heim & Schiffer cigar factory have 
fallen through and are not likely to 
be renewed. 

Jose M. Diaz of the firm of Bustillo 
Bros. & Diaz, 66 Murray St., is now 


| on a trip ‘to Tampa, Havana, New 


Orleans and other southern points 
and will return to New York about 
the 1st prox. Mr. Diaz is accom- 
panied by his wife and son. 
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E. M. SCHWARZ & CO., 


New work. 
































MAKERS OF 


AMERICA’S GREATEST CIGARS 
VLA LVS NI 


MM MM MM MM MT 


PARK & TiLFORD, 


Importers of the Best Havana Cigars, 
917 & 919 Broadway, New York. 
1412-16 Broadway, 789-791 5th Av., 118-122 6th Av., 248-54 Columbus Ay, 


Leading Domestic M I FAVO R ITA Manufactured at 
Clear Havana brand Key West, Fla. 
SEND FOR PRICE LISTS. 
wT Mm i mn nn ln nn i I mn nn 
eee coedseacndareddereaabessacasnanqenessnaessunegnaananenennan nn La 


B. Fk. NEWSWANGER 


MANUFACTURER OF 


tee. ee Sears 
OTHER BRANDS MADE TO ORDER 


SAMPLE ORDER SOLICITED 
No. 338 W, Lemon Street, LANCASTER, PA. 
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ADVERTISE 


Your Business 


WITH LITTLE 


FOLDERS, 
MAILING CARDS, 
CIRCULARS, Etc. 


We make a specialty of writ- 
ing, designing and printing 
these for Cigar Dealers at very 
low figures. Write us for sam- 
ples and prices. 


American Publishing Zo. 


Perth Amboy, N. J. 




















Make Yourself... 


A New Year’s Present 


of a Year’s Subscription to 


Che Cigar Store 
Magazine... 


It’s $1.00 only 


And you'll get 1,000 First Quality 
Gummed Labels of your name, etc., 
FREE._——"——. 


The combination will please you im- 
mensely for a whole year. 


Now’s a good time 
to send the $1.00 


The Cigar Store Magazine 


50 TIMES BUILDING, 


Telephone, New York. 
3707 Cortlandt. 














Josiah Brown secretary and treas- 
urer of the A. T. Co., died at his 
home in Plainfield, N. J., last month 
from typhoid fever. At a recent 
meeting of the directors of the com- 
pany, W. W. Fuller was elected a 
director and P. S. Hull made secre- 
tary, to fill the vacancies caused by 
Mr. Brown’s death. 

Chas. A. Northrup, manager of the 
cigar Dept. of the Waldorf-Astoria, 
received a very handsome diamond 
ring valued at $1000 as a Christmas 
present from one of the guests of the 
hotel. It has been said, give a man 
a good cigar and he'll do any old 
thing for you. 

An item in the N. Y. Tribune 
states that a Hebrew cigar dealer 
from the Bowery paid $7 a hundred 
for Porto Rico cigars, recently sold 
at auction at the seizure room, Public 
Stores, which we afterwards learned 
cost 48c. a hundred in Porto Rico. It 
would seem that any cigar dealer 
ought to be able to judge the value of 
a cigar with more accuracy. 

The American Tobacco Co., has 
recently declared its quarterly divi- 
dend of 2% on preferred and 114% 
on common stock, payable rst prox. 
Books close on Jan. 15 and> reopen 
Feb. 2. 

The Topeka Journal is authority 
or the statement that H. D. Lee, of 
111 Fifth Ave., N. Y., and Salina, 
Kas., expects to make $100,000 a year 
in commissions on orders from job- 
bers and dealers for plug tobacco 


| made by the Continental Tobacco 


Co. This little job was created for 
Mr. Lee by the trust advancing the 
price on plug some 4c. a pound last 
month. Just so long as the trade will 
stand for it, the price will probably be 
advanced. 


Mine Host—TI see the court has 
decided “ Wheeling stogies” may be 


| made in Wheeling only. 


Guest—Then how dare you adver- 
tise French fried potatoes ? 


You need THE CIGAR STORE 
MAGAZINE; only $1 a year, and 1,000 


| Stickers of your name FREE. 
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The Cigar Store Magazine 


For 1900 


Hm He 


Will be greatly improved and its value enhanced in many ways by the addition of sever- 
al new and interesting departments, which will increase its efficiency and make 
it even more essential to the Retailer. 

‘The Window Dressing and Store Advertising Department” has been an especially 
attractive feature of the Magazine in the past, and in the future will be broadened and 
improved and will contain many original and up-to-date ideas and suggestions; also 
descriptions of the brightest plans and methods employed by the largest and most suc- 
cessful Retailers in the trade. The Department will also be profusely illustrated with 
handsome half-tone pictures of tasty and effective Window Displays and reproductions of 
modern cigar stores in all parts of the country. 

The Magazine will be strictly high-grade in all details and a superior example of the 
printer's art — being printed on a fine quality of paper, handsomely illustrated through- 
out and neatly bound. Many pages of matter will also be atided through the year, while 
the present size will be retained. 

The same high standard will be maintained and future issues of the Magazine will con- 
tain Timely Articles, ‘Trade ‘Talks, Suggestions, Correspondence, Price Lists, Shipments 
of Havana Tobacco, Trade Items and Gossip, Short Stories, Humorous Articles, etc., in 
addition to the regular departments, all condensed and specially adapted to the needs of 
“The Man Behind the Counter,” and therefore will be practically 


Indispensable to the 
Successtul Retailer 


jes-Our special introductory offer of 1000 des¢ Gummed Stickers, of any name, with a 
year’s subscription at $1. is one of the most liberal offers ever made by a reputable 
publication and will be continued for the present, but may be withdrawn at any time. 


THE CIGAR STORE MAGAZINE is the only publication issued solely in the 
interests of the Retailer, and is for the Retailer first, last and all the time, and we 
therefore ask for the earnest support and co-operation of all intelligent Retailers who 
have their own best interests at heart. 


ANY SUGGESTIONS for the improvement of the Magazine, 
with the view of m@king it more valuable and neces- 
sary to the Retailer, will be carefully considered. 


Please send $1.00 for a year’s subscription, and receive 1000 Gummed Stickers FREE. 
The Magazine will keep you posted and the Stickers will advertise you and increase 
your business. 


‘. THE CIGAR STORE MAGAZINE, 
ELEPHONE: 
3707 CORTLANDT. 50 Times Building, New York. 
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FACTS! 


Were this your advertisement, 

not only would it be read by 

cigarmen throughout the coun- 
1 try, but also by their many cus- 

tomers, and you would therefore 
reach the consumer as well as 
the retailer. 


2 


An Exclusive and Profitable 
Field, 
Choice and Thorough Service, 
Low Rates and Results. 


Through no other 
channel can you in- 
vest a like amount 
to better advantage. 


o 


. . Freely Furnished 


Further Fascinating Facts 


oe 
The Cigar Store 
Magazine... 


50 Times Building 
New York 


Telephone: 
$707 Cortlandt. 
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“Tt’s-allintthe Lens” 
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Use the NS 
4 KORONA CAMERAS |\\ 


We invite the atten- 
tion of photographers to 
these Cameras; to the 
unequalled character of 
the lenses used, to the 
nicety of manufacture, 
and to the moderate 
prices. In these partic- 
ulars they are unique. 

These Cameras are 
made in all sizes and 
styles, and all equipped 
with our famous lenses. 


M6 Send for a Catalogue. 
4 Gundlach Optical Co. 
Mm Rochester, N. Y. 
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Some Folks. 


Some cooks bake with cottolene, 
Some cooks bake with lard, 
Some cooks use no grease at all, 
But their crust’s mighty hard. 
Some men chew their plug tobacco, 
Some men chew the tag, 
Some men never work their jaw 
Except to chew the rag. 
Some men put their ads. in papers, 
Some men put them on the fence, 
Some men never advertise, 
Who ought to have more sense. 

— Tit-Bits, 





In The Swim. 


Said the beaver to the salmon: 

‘* Do you know, I’m thinking, Salm,,. 
If this river keeps on rising 

My house won’t be worth a dam.” 


“Serves you the salmon 
answered, 
‘That the stream should overflow; 
I don’t blame it, for you’ve always 
Dammed it high and dammed it 


low.” 


right,” 


” 


‘‘And-you'd dam it,” said the beaver,, 
‘If you had my last night’s cramp, 

In the Spring I'll seek new quarters, 
Where the cellars not so damp.” 

‘‘Change of scene is always pleasant,” 
Said the salmon, getting gay: 

‘Then again ’tis vastly cheaper, 
As you know, than rent to pay.” 

‘‘Oh, you're not the only fish that 
Has his picture on a can. 

Though you're inthe swim, remember 
You may yet be in the pan.” 


Physician —-I don’t believe you are 
| carrying out my directions at all. I 
limited you to one r1o-cent cigar a 
day. 
| Patient—That’s all right, doctor. 
| I smoke ten one-cent stogies. It’s. 
| the same thing. —V. ¥. World. 


“Gentlemen of the jury,” asked 
the clerk of the court, “have you 
agreed upon a verdict ?” 

«‘ We have,” replied the foreman. 
“The verdict of the jury is that the 
lawyers have mixed this case up so 
that we don’t know anything at all 
| about it.” — Phila, No. Amer. 

You need the CiGaR STORE MaGa- 
zZINE— we want your dollar, and to 
secure it will give you 1000 Stickers. 

| FREE. Please send it in to-day. 
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Mr. Dealer, \OUE can increase your profits b 


Increase Your selling the BANQUET HALL LITTLE CIGAR. 


We are absolutely sure about that. Lots of 


dealers are doing 1t now, and right now is the 
_ Profits e ¢ ee ¢ time for you to commence. 


We are advertising it extensively, and distributing large numberslof sample 
boxes by mail. 

It is an excellent little cigar with a Havana filler. 

_ SB It sells on its high merits. 
—— It sells because of its popular price—ten for ten cents. 
- It sells because of the neat, convenient way in which it is packed. 

The handsome tin boxes each hold ten cigars. They are about three and one 
half inches square, and less than three-eighths of an inch thick—just right to 
carry in the pocket. 

Put a stack of these attractive boxes on your show-case and lots of your 
regular customers -will buy them in addition to the cigars they buy regularly. 
And they will smoke more because these are just the “tin between times” short 
smokes that they are now getting along without. 

There is a good, liberal profit on BANQUET HALLS, 


r* Write to us about them. My, Foster & Co., Makers, 
1059-1063 jThird Avenue, New York City. 


Please mention THE CiGAk STORE MAGAZINE. 
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A SQUARE BUSINESS PROPOSITION... 


THAT ALL INTELLIGENT REYAILERS ARE TAKING ADVANTAGE OF 


1000 Gummed Stickers | 00 

















With a Year’s Subscription to 


The Cigar Store Magazine 








WE WILL GIVE YOU FREE... 





1000 First-Quality Gummed Labels of your name, 


business, address, etc., with a year’s subscription to 
The Cigar Store Magazine at One Dollar. 


The labels or stickers alone are worth more to you, and by using them it will 
advertise your. store and increase your regular trade. ‘The Cigar Store 
Magazine will keep you posted on just what you want to know, as it is issued 
solely in the interest of, and especially adapted to, the needs of ‘‘ The Man Behind 


the Counter.” Our ‘‘Window Dressing and Store Advertising Department” will be 





worth many dollars a year to you, and by reading a copy of the Macazine you will 
see that it is exactly what you have always wanted and that you cannot invest 
One Dollar to better advantage—it will pay you a hundredfold. 





You can use these little business-bringers in a thousand ways 
| A. SCHULTE 
| ° —stick ‘em on boxes of Cigars, Cigarettes, Matches, etc., and keep 
| Os your name constantly before smokers in your city. We use the 
Cigars and Tobacco, best Gummed Paper, (in assorted colors,) so thgy will not stick 
together, break .or curl—they are plainer, handier, cleaner and 
39 Park Row, more showy than a rubber stamp, and can be used in many 
NEW YORK places at the same time.. They can also be used for price-marka. 
, We furnish one size only, as shown, and in 5 to 7 colors. 


EXACT SIZE 
Our Label Printing Department turns labels out by the millions, and_ will 
furnish them to subscribers at lowest prices, as follows: 

3,000 Gummed Labels, with a year’s subscription, $2.00 

6.000 Gummed Labels, with a year’s subscription, $3.00 


10,000 Gummed Labels, with a year’s subscription, $4.00 
CASH TO ACCOMPANY ALL ORDERS. 





Simply send us what reading you want in your labels (the less it contains the 
better it will look), with money or express order, and be sure to write plainly, giv- 
ing full address. Labels are forwarded by prepaid mail in 2 to 3 weeks. 


THE CIGAR STORE MAGAZINE, 


en dhommg 50 Times Building, New York. 


Please mention T'HE CiGarR STORE MAGAZINE. 
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The Khedivial Company, 
Napoleon Tobacco Works. 





IMPORTERS AND MANUFACTURERS OF 


..lurkish Tobaccos... 


39 RIVER STREET, és CHICAGO, ILL. 
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Metropolitan Tobacco fompany 


OFFICE AND MAIN DEPOT; 


134-136 Grand St-eet, Corner Crosby, 
NEW YORK. 


BRANCHES: 


313 West 125th St., New York. 334 Gold St., Brooklyn. 
288 E. Houston St., New York. 137 Duffield St., Brooklyn. 
9-11 Warburton Ave., Yonkers, N. Y. 197 Graham Ave., Brooklyn. 
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No order too large for our YOUR NAME ON 


000 w'etce FREE 


capacity—None too small for 
our attention. & % % % 


BUY DIRECT FROM THE MAKERS. 


with a year’s subscription to 
Che Cigar Store Magazine 


AT ONLY ONE DOLLAR 





Kindly read this issue of the MaGazine and see 
if . isn’ ont exactly what you have always wanted 
and n 


The Cigar Store Magazine... 


is especially adapted tv the needs 
of “The Man Behind the Counter’’ 
and will always contain plenty of 
the kind of reading matter you need 
in your business. 
Louis Smies, Cripple Creek, Colo., says: 
“It’s the best investment I ever made.” 
Ed. Kolman, Chicago, says: 
“Your Magazine should be in every Retailer's 
hands in the U. S.” 
Hundreds of Other Similar Opinions 


NOW isa gees time to send us one of your business 
cards and $1.00, which will keep you up-to- 
date for a year and increase your trade. 
THE CIGAR STORE MAGAZINE 
50 Times Building, 
Telephone: 3707 Cortlandt. NEW YORK. 


Jobn W. Merriam § Zo. 


Pure Kabana 
Segar Makers, 


135 §& 137 Maiden Lane, 
Rew York. 
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Finest Clear Havana Cigar Made 
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Prices 





AEF aRMeR & Coo. 


SOLE DISTRIBUTORS 





Telephone, 1298 Spring. S40 Broadway, New Worl: 
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